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A (rjevolution of usage still ongoing

Since last year, the challenge for market players is
still to capture the attention of connected viewers

in @ market that is becoming "platformized." ) 4 4%
| 4 ' 4
o of their t i *"5"
The saturation of their time and budgets has e |~ ‘k 3
opened the door to advertising models. T 2 i [l At

y_

o AVOD: new players, but also TV platforms (‘BVOD’) and
‘FAST’ channels

o the new hybrid models of ‘HVOD’ platforms
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2024 : A consolidating & dynamic players field
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2024 . A market facing challenges

mipcom
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Consumer saturation

Budget & attention

Peak TV is behind us
TV Series must fit precisely
platforms strategies

~
oV For

/
[ |

LATEST MARKET TRENDS & Al focus
for a better monetization of TV series

More OTT players

Increased competition
SVOD ROI pressure
AVOD new eldorado ?
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Plattorm strategy: « client is king »

Platforms' economic models are
driven by new market KPIs:

M Acquisition

>>> ARPU (average revenue per user)

>>> Retention / churn
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Thanks to its community,

BetaSeries gathers valuable market insights data

—_— 100 Mean: 33

= With its 3,2 million members, BetaSeries is the largest community of series fans in Npe
B B France and Europe. . @ m\
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A leading European series recommendation media (web, app, radio) *
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The marketing power of TV series

What would be the strongest reason
among the propositions below to
abandon one platform in favor of

another ?
(1000 votes — August 2024 - BetaSeries FR)

29%

One or more series present(s) on it (29%)

A more attractive price (19%)
47%
@ A bundled offer (with another platform for example) (47%)

@ A betterin-app experience (2%)
@ Another reason in comment (3%)

19%
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TV series: a target au
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en traitant son entraineur de
“sale toubab” ("toubab” signifie
“blanc” en wolof). Pris dans la
tempéte médiatiguse, le club
fait appel @ Som Berger,..
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TV series: For each title, a performance

O Assiduité & Performance
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TV series: Different target audiences per platform

NETFLIX

+ féminin

+ féminin
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TV series: Following supply and demand

& Platforms  (France, Netfiix & Prime Video, Without animation) Select a platform (or 2 to compare) by unfolding this tab.
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TV series : more local content also boosted by quotas

@ Origine des contenus

Canal+ Prime Video Canal+ Prime Video
B cotalogues 44 .38% 14.62% -67,06%
France _
~ B Consommation  26,62%  12,03% -54,81%
Europe B Cotalogues 23,02% 2159% -6,22%
(Hors FR) B Consomrmation 20115 19,92% -20,84%
B catalogues 22,60% 63,79% +85,70%
Autres _
Consommation o3,.28% F206% +35,25%
Canal+ Primme Video
Part des contenus européens (dont France
péens ( ) 67,40% 36,21%
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2025 : In a pressured market

convergence to simplifies and rationalizes

» Wider content offerings (windows and volumes)
* Hybrid economic models (BVOD with paid options or HVOD?)
* Hyperdistribution

* Significant impact of Al on economic models
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Al for a better monetization of TV series
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BetaSeries: paradigm shift in content approach

CREATION & PACKAGING PRESALES SALES
DEVELOPMENT COPRO.

STORY MARKET SALES PERFORMANCE RESULTS POST-BROADCAST IDENTIFICATION
POTENTIAL, POTENTIAL PITCH PITCH REFERENCING
ANALYSES & WITH MARKET OF THE WORK

NARRATIVE FEEDBACK
SYNTHESIS
DOCUMENT BENCHMARK PROMOTION PANEL MULTIDIMENSIONAL
ANALYSIS ANALYTICS ON EPISODE TAGGING
Al TRAILER PANEL BY TITLE, OR TRAILER OF THE WORK AND
PLATFORM, REFERENCING BASED ON

D E M o GENRE, ETC COMMISSIONER NEEDS

[ D batsseries | Bhstmeres | Debotmmares |
DEMO Strat + DEMO
Al CONTRIBUTION. [ pbatsgeries &) ) botsseries &  Phmiseies ®)
Corope. DEMO

MEDIA
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betaseries
MATCH

Revolutionizing TV Series Discovery
and Distribution with Al

MIPCOM - 2024 Edition - Cannes
October 2024




What market issue is being addressed?

Market Saturation

* Increasing number of streaming platforms
» Superficial recommendation algorithms with superficial metrics
describing content generating repetitive choices & dissatisfaction.

« Many titles miss “their” audiences

g‘aI

o Untapped Potential of Content Catalogs &«

- Extensive catalogs of content underexposed and underutilized.

« New titles superficially described offering few sales arguments
and leaving the space to blockbusters (IP based & packaged)

 Traditional sales methods not reflecting the diverse interests and

needs of always more segmented audiences.

&

=
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betaseries
MATCH

Better describe, better know.... Better sell !

More content descriptors generating unique fingerprints per content
A unique model with 64 dimensions developed by experts and enhanced with
BetaSeries' massive databases.
- An automated Al fingerprint creation process upon simple video submission,
enabling large-scale, multilingual, rapid, and cost-effective processing.

A next-generation discovery and recommendation platform

« Based on needs, matching and proximity of fingerprints to align content supply and
demand.

D betaseries
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Homeland

Overview of descriptors for a series

A bipolar CIA operative becomes convinced a prisoner of war has been turned by al-Qaeda and is planning to carry out a terrorist attack on American soil.

Plot Complexity

It refers to a storyline characterized by

numerous interconnected actions, charocters,

and scenes, creating a rich and multifoceted

narrative experience for viewers.

Personal Emancipation
Trajectories

It refers to the journeys undertaken by

characters to free themselves from constraints,

limitations, or oppressive forces that hinder

their growth and fulfillment.

Urban Atmosphere

g
)

it refiers to the setting. mood, and ambionce of

urban environments depicied within the
storyiine.

Dark Humor

1t reflers to the wse of comedic elements that
explare morbid, tabos, or sensitive subjects,

aften in a genical ar setirical manrer,

Rurality
a an 1,000

It refers to the depiction of rural areas ar

caunbryside settings within the stovyline.

Satire

Language Level

495 1,000

It refers to the complexity and sophistication of

the dialogue and language used by charocters.

Collective Struggles

743 1,000

It refers to the shared challenges, conflicts, or

goals thot o group of characters face together.

Wilderness

0 [ <05 | 1000
—e

It refers to untamed and wninhabited notural
enviranments depicted within the storyline.

Space

B o
o

it refiers to the setting beyond the Farth’s
otmosghere, inchading planets, stors, galaxies,
and other celestin! bodtes depicted within the
storyline.

MNostalgia Factor Romantic Elements
1,000 ﬂ 1,000 o m 1,000

It refers to the use of humoar, irony, or
exapgeration to criticize or mock societal issues,

institurions, or indivdunls,

It refers to elements within the stosyiine that
evoke feelings of fondness, sentimentality, or

fonging for past experience or ergs.

Cute Presence of Music Language Diversity
H 1,000 [] E 1,000 o
] @

1t refiers to elements within the storyline that
evoke feelings of endearment, charm, or

SWERINESS,

It refers to the wse of mursical elements within
the stonydine,

It refiers to the representation of various

longuages spaken by characters within the

staryline.

It reflers to aspects of the storyline that involve
themes of love, affection, ond reiotionships
between characrers.

Cultural References

D 53
o —

W refiers to mentions, symbols, or efements
within the storyline that affude to aipects of @

particular culture, soglery, oF Ristaricol condexts,

Character Development

:

It refers to the growth, changes, and evolution

that characters undergo throughout the show.

"Found families" Theme

Originality of the Plot

a ?34 1,000

It refers to the degree to which the storyline and
its elements are fresh, innovative, and unigue

compared to existing norratives.

"Shakespearean" Human Issues

Themes of Good and Evil

a m 1,000

It explores the moral and ethical struggles
between opposing forces or characters, often

highlighting the contrast between virtuous

Deception

It refiers to the act of misleading or tricking
charocters within the storyline, often through

lies, manipulation, or concealment of

G 395

1,000

It refers to groups of charocters who form

strong connections and supportive relationships,

resembling a family despite not being reloted by

blood.

Diversity of Locations

:
L

It refers to the inclusion of various settings and

environments within the storyline.

Humor

It refers to the use of jokes, wit, or omusing
situations to entértain the awdience.

Feel Good Gloomy/Dark
n 1,000 o m 1,000
- ®

It refers to content that eliclts positive emotions,

warmth, and happiness amang wewers.

Food

| =

It refers o a mood or atmosphere charocterized
by sadness, despair, or ominowsness within the

staryline

Suspense

It refers to the portroyel of various dishes,
Cuisines, oF culinary experiences within the
storyfine,

It refers to the feeling of tension, anticipation,
ond uncertamty created within the staryiine,

@

intentions and malevolent actions. information.
Brutal Realism Wokeness
1,000 0 278 1,000

It refers to themes and conflicts that reflect the

complexities of human nature, such as love,

betrayol, jealousy, ombition, and moral

dilermmas.

Historical Restitution Accuracy

0 - I
—e

It refers o the foithjulosss ond precision with
wiiich historical events, seftings, ond confexts

are ponirayed.

Investigation

e m 1000
—e

T PEfiers b0 the BROCESE Of EXOMIning evdende
pathering information, and analyzing clees o
soive g mystery, umoover the truth, or resolve @
CFiTe il D5 Stonding.

Multigenerational

L] 1,000

It refers ta storylines, themes, or chovacters that
SOV QOIS MU SEnerations minh @ family
OF EOFURY.

It refers to the portrayol of harsh and unfiltered

aspects of life.
Multiple characters Disabilities
] 2 L0 ] B
—_—e —_—e

1 refers o the may choroorers who ploy roles
walfiiry ihe stonydine

Thought-provoking Series

o L 1000

A e 1o COnTant Dbl SOmkanes deep Mndking.
inlrospection, and reffection.

It refiers to physical, cogmithee, sensory. or
emotional impalroents thot affect charachers
wAthn Ehe sharine,

Religion, Cults
8 [ 750 IE
— e

1t refers 1o Delef SyTmems, proonces, and
commurities depiched wittin the storying thar
imvedee spinnl or supernaranel elements.

It refers to the incorporation of socially

conscious and progressive themes that adress

issues related to social justice, equality, ond

owareness.

Politics

B 31
®

It refers to the pevirayol of power dynomics,
governance, ond todietal fsues withia ihe
stevyiine

Travel
0 m 1000
—e

T resfers o ExpUoroRion, oOvenTuve, and

encounters with new colurés or emaranments.

Security Issues

: =

Environmental Issues

: @ e

12 nefers 1o ohiears, dovgers, o vulnerodiinies
[foced by charocters or commuraties within the
sioryling.

Female Characters

o mefers oo fieianal pontrayi of o woman oF
girl who plays o rofe withia the Slocyiine.

Animals (and specific species) Blood/graphic nature Sexual violence Violence
1,000 ] 1,000 [ m 1000 a E 1,000
0 & @

It refiers fo nov-human crectures that appear

Wi rhe STOvynE.

It refers to the depiction of intense winlence,

FOME, OF ExXPOCIT COdnnr wihin Bhe stonding,

It refers ta the portrayad of oces or thrects of
Sexuol Q300 SBUEE, OF COENCION within Ihe
Soryline

it refiers o the depiction of physical force or
ESTEREAC W [ STOv)TE

It refers eo concerns and chakenged relared [
the notunal werld ond i resources depiched
witlhin Ehe saryiine.

Diversity

L] 1000

It Pefers b the FEDTESERNONON of vk
Bockgrounds, identilies, ond peripectines among
rthe chareoters and themes degicted within the
Apylinag.

Vulgar Dialogues/Verbal

Vialence
(] E 1000
—e

e refers oot ase of offensive Aonguage, st
OF aEENELINE COMMuAlianon orraag characners
within the stonyine.



betaseries .
MATCH Commercial use cases

 Producers: improving sales pitch with differentiated criteria
- Distributors: Improved and enlarged content sales (especially back catalog)

- Buyers (platforms/TV): Highly targeted purchases possible in large volumes
of titles

- Platform operators: Effective and differentiated recommendations to
integrate with existing processes

+ Marketing research and institutions : studies on content DNA [ branding and
institutions KPIs (diversity, parity, green...)
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In conclusion:

New revenue potentials and value throughout the entire
content lifecycle.

Tools and methods that are evolving rapidly, requiring
discernment but also a necessity to "dive in’!

Let’s go see what it looks like!
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THANK YOU!

Rémi TERESZKIEWICZ
remi@betaseries.com - ols B o
+336 24 6215 79 ' =
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Find all our offers on
www.betaseries.pro

o

f N [ N
betaseries betaseries [ betaseries}
FORECAST MEDIAS MATCH
N AN Y,
e N R
betaseries betaseries
SCREENERS RESEARCH
N RN Y,
\\\ ’ ..




	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22

